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Becoming A Member of Pella Historical
We invite you to become part of the Pella Historical family.
Your membership helps preserve Pella’s Dutch heritage and
culture and celebrate our rich traditions. Please consider a
tax-deductible membership at one of the levels listed below.

If your employer has a matching gifts program, Pella Historical 
qualifies for the match.

All memberships to Pella Historical include quarterly 
newsletters, first opportunity to sign up for events, discount 
on rental of Scholte Church and museum grounds and 
special recognition in the annual report.

Philanthropic Membership:
A special gift is available to all Philanthropic Memberships. 
Choose from a Tulip Time 75th Anniversary Tile, Tulip 
Note Cards, 1/2 price Taste of Pella Cookbook, $5 credit 
towards gift shop merchandise. Also 10% discount on gift 
shop purchases.

q $1000 Sustaining Membership – 4 Tulip Time reserved 
grandstand seating and 10 guest passes to attractions

q $500 Sponsor Membership – 4 Tulip Time reserved 
grandstand seating and 6 guest passes to attractions

q $250 Supporter Membership – 4 Tulip Time reserved 
grandstand seating and 4 guest passes to attractions

q $150 Platinum Membership – 2 Tulip Time evening 
grandstand seating and 2 guest passes to attractions

Gold and Silver Memberships:
All Gold and Silver memberships receive admission to 
Historical Village and Vermeer Mill

q $65 Individual Gold	 q $120 Family Gold
Includes admission to	 Includes admission to
Scholte House	 Scholte House

q $40 Individual Silver*	 q $75 Family Silver*

*Family – 2 adults and children under 18 at the same address

Business Memberships:
q $150 Silver Business Membership

q $250 Gold Business Membership

q Over $250 Leadership Membership

Please indicate with a check mark your level of support and 
complete the back side of this section.

The Pella Historical Society’s Mission Statement: 
Pella Historical Society preserves and promotes 
Pella’s Dutch heritage through educational programs, 
historical sites, Tulip Time, and other festivals and 
events.               

Pella Historical depends heavily on the unselfish
giving of time, energy, and other resources from
devoted volunteers. Each year thousands of
volunteer hours are given to the organization. The
annual budget approaches $500,000. The graphs
below indicate sources of income and expenditures.

Why be a member of Pella Historical:

CURRENT REVENUES

EXPENDITURES

“I love showing people 
how to use the weaving 
loom in the log cabin 
at the village and one 
of my all time favorite 
things in Pella is 
going to the top of the 
windmill whenever I 
want. I’m glad I am 
a member of the Pella 
Historical Society.”

Naomi Tripp, age 11

“It may sound clichéd 
to say that the more 
you know of a place, 
the more you will 
appreciate it, but it is 
true.  Pella is a unique 
place with a unique 
history, which draws 
people to come visit 
and sometimes to stay.”

“We’re grateful for the strong organization of the Pella Historical Society, 
and happy to take part in belonging and helping.”

Don and Lana Ringgenberg

“Jaarsma Bakery 
is proud to support 
the Pella Historical 
Society. We have a 
unique relationship 
with the Vermeer 
Mill as the Windmill 
grinds wheat for us 
that we can then bake 
into windmill bread 

and buns. We appreciate the fact that the Windmill, Historical Village, 
Scholte House and Tulip Time bring many visitors to town that then 
patronize the downtown area. Pella Historical Society is an asset to the 
Pella community.”

David and Kristi Balk
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